
1 . 	 C o m p e t i t i v e  I n t e l l i g e n c e .   Tw i t t e r  i s  a  g r e a t  p l a c e  t o  “ s p y ” 
o n  y o u r  c o m p e t i t o r s  t o  f i n d  o u t  w h a t  t h e y  a r e  u p  t o o .

2 . 	 B r a n d  Aw a r e n e s s .   B y  b e i n g  a c t i v e  o n  Tw i t t e r  y o u  a r e 
i n c r e a s i n g  y o u r  b r a n d ’ s  a w a r e n e s s  b y  o p e n i n g  u p  l i n e s  o f 
c o m m u n i c a t i o n  b e t w e e n  y o u r  b r a n d  a n d  o t h e r  p e o p l e .

3 . 	 C u s t o m e r  S e r v i c e .   B y  a c t i v e l y  l i s t e n i n g  t o  t h e  Tw i t t e r v e r s e 
y o u ’ l l  b e  a b l e  t o  u n c o v e r  a n d  a d d r e s s  p o s s i b l e  c u s t o m e r 
s e r v i c e  s h o r t  f a l l s .

4 . 	 L e a d  G e n e r a t i o n .  W h e n  y o u  p o s t  a n d  s h a r e  v a l u a b l e 
c o n t e n t  o n  Tw i t t e r  y o u  w i l l  d r i v e  w e b  t r a f f i c  t o  y o u r 
w e b s i t e .  I f  y o u r  w e b s i t e  o f f e r s  a  u n i q u e  v a l u e  p r o p o s i t i o n 
y o u ’ l l  d e v e l o p  n e w  i n c r e m e n t a l  l e a d s .

5.	 Content Distribution.  Twitter is the most efficient content distribution 
system on the internet today. By posting your blog articles on Twitter 
they have the potential of being exposed to millions of people.

6.	 SEO.  Google and Bing search algorithms take into account the clout 
or reach of the social media profile that posts links to your website. 
By building up your Twitter account with thousands of followers your 
tweets will help improve your website’s ranking.

5  B u s i n e s s  Tw e e t s

1 . 	 F o c u s  y o u r  t w e e t s  o n  s o l v i n g  p e o p l e ’ s 

p r o b l e m s  a n d / o r  e n t e r t a i n i n g  t h e m

2 . 	 O f f e r  Tw i t t e r  e x c l u s i v e  c o u p o n s  o r 

d e a l s

3 . 	 Ta k e  p e o p l e  b e h i n d  t h e  s c e n e s  o f  y o u r 

c o m p a n y

4 . 	 P o s t  p i c t u r e s  f r o m  y o u r  o f f i c e s , 

s t o r e s ,  w a r e h o u s e s ,  e t c .

5 . 	 S h a r e  s n e a k  p e e k s  o f  p r o j e c t s  o r 

e v e n t s  i n  d e v e l o p m e n t

7  R e a s o n s  t o  Tw e e t

1 . 	 T h i n k  a b o u t  Tw i t t e r  a s  a  p l a c e  t o  b u i l d 

r e l a t i o n s h i p s

2 . 	 U s e  a  c a s u a l ,  f r i e n d l y  t o n e  i n  y o u r 

m e s s a g e s

3 . 	 U n d e r s t a n d  t h e  r e a l - t i m e  n a t u r e  o f 

Tw i t t e r

4 . 	 M e a s u r e  t h e  v a l u e  o f  Tw i t t e r ;  F o c u s  o n 

t h e  q u a l i t y  o f  y o u r  e n g a g e m e n t

5 . 	 M a k e  s u r e  y o u r  t w e e t s  p r o v i d e  s o m e 

r e a l  v a l u e

6 . 	 I f  y o u  RT  a  l o t ,  m a k e  s u r e  y o u  m o v e 

t h e  RT  a r o u n d  i n  t h e  p o s t .

7 . 	 I f  e v e r y  RT  y o u  d o  i s  p r e f a c e d  w i t h  a 

RT,  y o u  m a y  l o o k  l i k e  a  s p a m m e r
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6 Reasons to Use Twitter

M e a s u r i n g  Tw i t t e r
Using Twitter User data, Friend and Follower data, Tweet data, and Places 
and Geographic data, the impact of activity on Twitter can be sliced by:

•	 Impressions:  aggregated users exposed to messages
•	 Reach:  number of unique users exposed to a message
•	 Frequency:  number of times each unique user reached is exposed to a 

message
•	 Relevancy:  reach to specific demographics


